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Abstract. Changes in the tourism sector are the reasons for the development and implemen-
tation of adequate approaches to formation of unique enogastronomic tourist routes, related to 
the use of geographical indication system as a means of individualizing subjects of tourism. 
Currently, there are counterfeit tourism products labeled with well-known names of geograph-

ical regional objects. The significance of the geographical indications in enogastronomic tourism becomes increasingly apparent in 
terms of intense competition between the regions in the country and on the international tourism market. The objective of the research 
was to develop theoretical and methodological foundations, scientific and practical recommendations for creating a formation approach 
to enogastronomic tourist routes based on the geographical indication system. In the research, we used the comprehensive method-
ological approach, based on the application of the following research methods: generalization and systematization (to determine the 
essentials of geographical indications); calculation and analytical (to analyze the conditions of geographical indications registration); 
process approach (for development of new enogastronomic tourist routes); program-targeted approach (for the algorithm of formation 
of enogastronomic tourist routes); tabular methods (for presentation of the material). We analyzed the definition of «ethnographic 
tourism», identified the key problems of registration of geographical indications in Ukraine, proposing a formation approach to enogas-
tronomic tourist routes based on the system of geographical indications. In our study, we considered using the European experience in 
the effective implementation of geographical indications in the Ukrainian regions. The formation approach to enogastronomic tourist 
routes based on the geographical indications system is proposed, which allows combining national history and culture, traditions of 
preparing local dishes and drinks, presenting them as a complex tourist product of a certain region.

Keywords: geographical indications, enogastronomic tourism, tourist regions.
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географічних зазначень
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Aнoтaцiя. Зміни, що відбуваються в туристичній сфері спричиняють необхідність розробки та впровадження адекватних 
підходів формування унікальних еногастрономічних туристичних маршрутів, пов’язаних із використанням географічних за-
значень як засобу індивідуалізації суб’єктів туризму. Сьогодні на туристичному ринку існують фальсифікації туристичних 
продуктів, маркування яких включають відомі назви географічних регіональних об’єктів. Значення географічних зазначень 
в еногастрономічному туризмі стає все більш очевидним в умовах значної конкуренції регіонів в державі та на міжнародно-
му туристичному ринку. Метою дослідження є розробка теоретико-методологічних засад, науково-методичних і практичних 
рекомендацій щодо створення підходу до формування еногастрономічних туристичних маршрутів на базі системи геогра-
фічних зазначень. Використано комплексний методологічний підхід, що базується на застосуванні таких методів досліджен-
ня: узагальнення та систематизації (для визначення сутності географічних зазначень); розрахунково-аналітичні (для аналізу 
умов реєстрації географічних зазначень); процесний підхід (для розробки нових еногастрономічних туристичних маршрутів); 
програмно-цільовий підхід (для алгоритму формування еногастрономічних туристичних маршрутів); табличні методи (для 
унаочнення матеріалу). В дослідженні проведено комплексний аналіз змісту дефініції «еногастрономічний туризм», визна-
чено основні проблеми реєстрації географічних зазначень в Україні, запропоновано підхід до формування еногастрономіч-
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них туристичних маршрутів на базі системи географічних зазначень. В досліджені широко використано досвід Європи щодо 
ефективного впровадження географічних зазначень в регіонах України.  Авторські розробки формування еногастрономічних 
туристичних маршрутів на базі системи географічних зазначень будуть призначені для суб’єктів туристичного ринку та пра-
цівників, які ведуть питання туризму у обласній та районних державних адміністраціях, радах об’єднаних територіальних 
громад, що дозволяє поєднати національні історію та культуру, традиції виробництва місцевих страв та напоїв, представити їх 
як комплексний туристичний продукт регіону.

Ключові слова: зазначення, еногастрономічний туризм, туристичні регіони, маршрути. 

Introduction

In the modern world, the issues of searching for 
and emphasizing own individuality as an import-
ant element of stable economic development is on 
the table in civilized countries. Not only is it about 
language, literature or architecture, traditional food 
products, grown or prepared in certain unique climat-
ic territorial condition are also at the forefront, and 
special attention is paid to emphasizing their geo-
graphical (territorial) origin. In this context, the most 
important instruments that build up market authority 
and authenticity of goods of a country and protect its 
uniqueness are its geographical indications. Not only 
do they identify the relationship between a product 
and its particular origin place, but also generate an 
array of touristic flows. Therefore, promoted gas-
tronomic brands and regions, in particular Province, 
Toscana, Svaneti, Kakheti, parmigiana, cognac, feta 
cheese, jamón, Chinese tea,  Uzbek plov have become 
established touristic destinations, first of all due to 
their own registered geographical indications. 

Over the 5 recent years, a popular tendency in the 
scientific community has been the research dealing 
with gastronomy, craft technologies and they com-
bined with the sphere of tourism. In their research, 
Pamukçu, H., Saraç, Ö., Aytugar, S., Sandıkçı, M. 
[2021] attempted to study the effects of local products 
with registered geographical indications on the devel-
opment of tourism. Chiara Rinaldi [2017] recognizes 
food and gastronomy (F&G) as potentially essen-
tial elements for stable local developments. The au-
thor points out that local F&G resources should also 
strengthen the relationship between place (territorial/
geographical dimension) and people (cultural dimen-
sion) and could determine and differentiate particular 
territory in the global competition. The research of 
A.K. Jaelani, I.G.A.K. Rachmi Handayani, L. Karjoko 
[2020] was focused on the role of various subjects, 
for example government, business and society in de-
velopment of products with geographical indications 
as important element of economic potential of territo-
ries, revealing the main problematic moments of such 
processes on the example of Indonesia. Privitera, D., 
Nedelcu, A., Nicula, V. [2018] conducted analysis of 

opportunities that gastronomic tourism offers to local 
development on the examples of Romania (Sibiu re-
gion) and Italy (Sicily region). Nesterchuk, I. [2017] 
carried out expedition research in the right-bank Poli-
sia in the context of gastronomic tourism, resulting in 
the research of factors influencing the development of 
this sphere of tourism around the world. 

In Ukraine, the issue of geographical indications 
and their role in the development of enogastronom-
ic tourism has been studied by Yurchenko V., Arion 
О. [2020], Androshchuk, G. [2006], Arkhypova, M. 
[2006], Afian, A. [2017], Matviychuk, L., Lepky, M., 
Karpuk, I., [2020], Basiuk, D. [2012],  Boshytsky, 
L. [2008], Kapitsa, M. [2016], Krysanov, D. [2014], 
Koveshnikov, V., Garmash, V. [2017] and others. The 
authors note that the basic problem in this context is 
randomness in the development, absence of systemic 
approach and low level of co-work between subjects 
of the sphere of tourism. Therefore, after Ukraine had 
signed and ratified the Association with the EU, new 
markets have opened for many Domestic producers, 
gave opportunity to exchange experience and access 
high-quality level of partnership in the production 
sphere and services, including tourism. At the same 
time, building credibility among European consum-
ers and motivate them to buy specifically Ukrainian 
products remains quite an important issue. More and 
more often, travel itineraries include attending pro-
ducers of local traditional production (cheese facto-
ries, wineries, farms, etc), which are ready to open 
their enterprises for tourists.  In such conditions, there 
is an urgent need of creating innovative approach to 
formation of enogastronomic tourist routes taking 
into account the European standards, which would 
further provide enogastronomic tourism with efficient 
integrated interaction between representatives of gas-
tronomic and tourism spheres on all hierarchical lev-
els for creating high-quality enogastronomic touristic 
propositions and formation of enogastronomic tourist 
destinations in regions of the country. 

The objective of the research was determining 
theoretical-methodological and practical fundamen-
tals of formation of enogastronomic routes based on 
the system of geographical indications. To achieve 
the goal in the process of the study, it is necessary 
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to characterize the essentials, types and peculiarities 
of geographical indications, describe the current state 
and problems of registration of geographical indica-
tions in Ukraine, characterize the content of enogas-
tronomic tourist routes and their importance for the 
development of the country’s economics; carry out 
SWOT-analysis of the development of enogastronom-
ic routes in Ukraine. 

Materials and methods

To form enogastronomic tourist routes, we pro-
posed the approach based on the system of geograph-
ical indications. We used complex methodological 
approach based on the use of the following methods 
of research: 
-	 Generalization and systematization (to determine 

the essentials of geographical indications); 
-	 Calculation-analytical (to analyze the conditions 

of registration of geographical indications); 
-	 Process approach (for the analysis of new enogas-

tronomic itineraries for tourists); 
-	 Program-targeted approach (for algorithm of for-

mation of enogastronomic itineraries for tourists); 
-	 Tabular methods (to visually present the material). 

Results and their analysis

Geographical indications are specific national 
achievements of each country, which: inform a con-
sumer about the origin of raw material, place and 
way of production; distinguishes products of excep-
tional quality among similar competitive products. 
The obligations of Ukraine to the Association with 
the EU imply that the Ukrainian legislation should 
be harmonized with the European and provide the 
needed legal protection of the European geographical 
indications in order to achieve similar protection for 
Ukrainian geographical indications on the EU market. 
Therefore, transitional period for cheeses parmesan, 
Roquefort and feta, over which Ukrainian producers 
could use those indications expires on December 31, 
2022, for wine products – January 1, 2026 (Kodynets, 
Sidorenko, 2020).

In general, geographical indications were for the 
first time presented to a broad circle of interested 
parties in the late 19th century, and the first applica-
tion was recorded in France in the early 20th century 
(Maslov, 2007). Most often, researchers consider geo-
graphical indications (GI) from the legal standpoint, 
in particular as an object of intellectual property. At 
the same time, they are poorly analyzed as a tool of 
activation of development of enogastronomic tourist 
routes.

We should note that geographical indications are 
a type of voluntary protection of goods from unfair 
competition and an efficient instrument of collective 
promotion of goods on the markets (Krysanov, 2014). 
Geographical indications identify a certain location of 
the product of unique quality, traditional methods of 
its making, soil and climatic peculiarities, etc. In the 
modern world, GIs are considered at both state and 
international levels, and also: 
-	 form the main value-related characteristics of 

goods; 
-	 signal about relationship between a product and its 

concrete place of origin; 
-	 constitute unique methods of making products and 

their distinct quality; 
-	 form a specific market authority and authenticity 

of product and country or region of its origin; 
-	 influence the formation of reputation of a country 

at the international economic and touristic arenas. 
-	 Geographical indications could protect most foods 

and drinks. The most globally well-known of 
them are: 

-	 Cheeses (cheddar (Great Britain), feta, halloumi 
(Greece),  parmesan (Italy); 

-	 Alcoholic beverages (champagne, cognac 
(France), port wine (Portugal); 

-	 Non-alcoholic beverages (cappuccino, latte (Italy); 
-	 Meat products (kielbasa myśliwska (Poland), salami 

(Italy), špekáček sausages (Czech Republic), etc). 
More than a half of GIs of the EU are made up of 

wine and other alcoholic drinks, and somewhat rar-
er are cheeses. Other products include various types 
of honey from Greece, Spain, France, Italy, Portugal, 
Luxembourg and Poland (around 20 GNs). In the EU, 
several GIs of cherry are protected (Greece, Portugal, 
Italy, Spain). 

Geographical indications have helped building a 
global fame and popularity of all the aforesaid prod-
ucts. Along those lines, Ukraine also has perspectives 
for registration of domestic geographical indications, 
since powerful agrarian orientation of the country 
forms preconditions for representation of high-quality 
and unique foods. However, the process of registering 
GIs in Ukraine has not been used broadly as of yet, 
despite the necessity of adhering to the stipulations 
of the Association Agreement. Therefore, the number 
of Ukrainian GIs at the moment of joining the Asso-
ciation accounted for 42, including 14 originating in 
Ukraine, and only 2 – particularly Soniachna Dolyna 
and Novyi Svit wines – protected in the EU. On the 
other hand, there are 3,068 GIs of the EU protected in 
Ukraine (Official Website of the Ministry of Agrarian 
Policy and Food of Ukraine, 2021). 
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To activate the process of registering GIs in 
Ukraine with the support of the EU, a project «Support 
to the development of the system of geographical 
indications in Ukraine», 2017 was established. The 
main purpose of it is helping Ukraine to create an 
efficient system of geographical indications in accor-
dance with the Association Agreement. The project 
co-operates with state institutions, producers, busi-
ness associations, consumer unions, tour operators 
and all interested parties that are aiming at improving 
the Ukrainian system of geographic indications. 

It has to be noted that one of the first steps to acti-
vate the process of registering GIs is the necessity of 
adjusting the Ukrainian legislation to the European, 
in particular four main laws in this sphere: the gener-
al document on geographic indications, and also sec-
toral laws: on wine, liquor and foods. The competent 
Ministry has presented the corresponding draft bill to 
the Ukrainian Parliament, but the considerations are 
yet to come. At the same time, other documents de-
pend directly on adoption of the main law. 

Those changes in the legislation would introduce 
the category-based apparatus to Ukraine, which is 
equivalent to the European regarding definitions of al-
coholic beverages, requirements to quality of agricul-
tural and food products. Thus, it would have removed 
formal obstacles preventing Ukrainian products from 
access to the European market using available market 
preferences. Furthermore, Ukrainian products would 
automatically elevate at the level of higher-quality 
and more expensive products, since ascription of a 
product with geographical indication requires rigid 
adherence to a certain scheme of production, thor-
ough selection of raw material, quality control at all 
production stages (Official Website of the Ministry of 
Agrarian Policy and Food of Ukraine, 2021).

Despite shortcomings of the legislative basis, 
Ukraine is nonetheless making first steps toward reg-
istering GIs. At the same time, there is a number of 
special features that regulate the order of GI registra-
tion. We provide their short description by revealing 
the main stages of the registration of GIs in Ukraine. 

The main stages of registering GIs in Ukraine 
(Order of the Ministry of Economy, 2021):
1. 	Defining applicant. In Ukraine, an applicant could 

be a group of people who in the indicated geo-
graphical location are producing or extracting 
and processing raw material for a product, spe-
cial quality, reputation or other characteristics of 
which are conditioned by the geographic location. 
The most efficient way to form such groups is cre-
ating associations of producers. At the same time, 
association of people means any collective of peo-

ple regardless of their organization-legal form or 
members. One physical or legal person has right 
to register geographical indication in case he or 
she is the only producer of the product in the geo-
graphical location and is willing to apply for the 
registration of geographical indication. 

2.	 Analysis of the potential for registration. This 
stage implies analysis of opportunities for the de-
velopment of potential GIs and aims at making 
final decision on beginning of the registration pro-
cedure for GI and collecting a set of documents. 

3.	 Preparing description (specification) of a product 
with GI. Specification should contain name that is 
being applied for registration as a name of product 
origin or geographical indication, name and de-
scription of product; data on connection between 
special quality or other characteristics of the prod-
uct with geographical environment; special rules 
of labeling (if needed). 

4.	 Applying for registration of GI to the Ukrainian 
Patent Office (Ukrpatent). The application should 
contain the following documents: application for 
registration of geographical indication (geograph-
ical indication or location of product’s origin); 
single document; specification of the product. The 
documents the Ukrpatent receives are registered 
with indication of their initial number and recep-
tion date. 

5.	 Expertise of application. Expertise of application 
is carried out individually by expert. Expert for 
the expertise of application is appointed by ITC 
Ukrpatent over the period of five days after regis-
tering the documents of the application. If appli-
cation corresponds to the requirements, applicant 
is sent a message that application corresponds to 
the formal requirements, and a bulletin containing 
data about the application and specification of the 
product is published. 

6. 	Procedure of objection. During three months since 
the application and specification of a product (for 
applications regarding geographical location in 
the territory of Ukraine) or single document (for 
applications related to geographic place in for-
eign state) had been published in the bulletin, 
any person may file to the Ukrpatent a motivat-
ed objection regarding incorrespondence of the 
applied geographical indication to the conditions 
of provision of legal protection, or regarding in-
correspondence to the requirements. To consider 
the objections, the Ukrpatent forms a board of ex-
perts, which would involve representatives of spe-
cially authorized body appointed for specification 
of product.
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7. 	Verifying correspondence of the applied indication 
to the stipulations of provision of legal protection. 
If the applied indication corresponds to the condi-
tions of provision of legal protection, the Ukrpat-
ent draws an expertise conclusion on the applica-
tion, which becomes valid right after its adoption 
by the Ukrpatent. 

8. 	Registration of GI. The Ukrpatent decides on reg-
istration of name, publishes data in the official 
bulletin «Industrial Property» and incorporates 
the name of GI to the State Register. 
The described procedure is compulsory for all GIs 

of Ukraine. At the same time, to represent products 
on the global market and protect rules of its origin, 
necessary is registering GIs of Ukraine in specialized 
institutions of the European Union. Currently, the EU 
uses the following types of indications: (Krysanov, 
2014) PDO (Protected Designation of Origin) – iden-
tifiess the region of production and characteristics of 
production, factors influencing its production; PGI 
(Protected Geographical Іndication)  – identifies re-
gion of production and allows its production in other 
regions using raw material and traditional technolo-
gy of original location; TSG (Traditional Specialities 
Guaranteed) – identifies region of production, its rec-
ipe, traditions and technologies of making.  

In the European data base of registered PDO, PGI 
and TSG of productions (DOOR), there currently are 
1,665 indications of various products, including 327 
indications belonging to Italy, 291 to France and 228 
to Spain. Our neighbors in the West have also started 
such an activity. Therefore, Poland has 47 protected 
indications, Hungary 31, Slovakia 20, and Romania 
10 (Agriculture and Rural Development, 2021).

If we consider earlier experience of creating GIs 
in Ukraine, the majority of them were registered as 
brands of some companies, most often without iden-
tification of origin place. The nowadays reality opens 
new perspectives for registering domestic GIs, first 
of all thanks to the work of numerous associations 
of producers of some groups of products in regions 
of Ukraine. At the same time, each association works 
on designing its own GI, allowing for representation 
of Ukraine around the world. In 2019, three products 
with protected geographical indications were regis-
tered in Ukraine – Hutsul cow bryndza, Hutsul sheep 
bryndza and Melitopol sweet cherry. In 2021, at the 
meeting, the Ministry of Economy considered and 
agreed upon specifications of products it had received 
from various parts of Ukraine, which were applying 
for the protection as geographical indications (The 
Ministry of Economy has registered 8 products with 
geographical indications, 2021):

-	 Frumushyka Valey is applied to still wines made 
exclusively from grapes grown within the geo-
graphic district Frumushyka Valley (southwest 
part of Odesa Oblast);

-	 Kherson Melon  – combination of selective 
achievements and climatic conditions of Kherson 
region, which are characterized by high yield and 
unique taste qualities; 

-	 Danube Bessarabia – applied to still and sparkling 
wines made from grapes of respective varieties 
and have at least 85 percent originated from this 
geographic location; 

-	 Ialpug is the name of place of origin which deter-
mines the territory of production of the still wines, 
located around the Ialpug lake in the southwest 
part of the Bolharskyi district of Odesa Oblast;

-	 Zakarpattia honey  – honey, special qualities of 
which are developed by specific flora of Zakarpat-
tia region; 

-	 Sheep meat of Frumushka  – geographical indi-
cation of sheep meat of Frumushyka, which has 
a reputation of unique meat from certain sheep 
breeds grazed in the territory of the Tarutynskyi 
steppe; 

-	 Zakarpattia / Zakarpattia wine – geographical in-
dication of still wine made from some grape vari-
eties grown exclusively in the territory of the indi-
cated geographic region (slopes of the Carpathian 
mountains of Zakarpattia Oblast (Berehove, Uzh-
horod, Khust and Mukachevo districts); 

-	 Asha-Abah – geographical indication of still and 
sparkling wines made from raw material compris-
ing at least 85 percents of such grown in the in-
dicated territory around the Shabo village of Bil-
horod-Dnistrovskyi district along the right bank 
of the Dnister liman
The presented GIs have all preconditions to be 

introduced to the International market, since their 
registration implies adhering to the types of EU in-
dications, particularly: two PDOs for cheese (Hutsul 
sheep bryndza and Hutsul cow bryndza), two PDOs 
for fruits and vegetables (Khesron melon and Meli-
topol sweet cherry), two PGIs and PDOs for wines, 
one for alcoholic beverages, and also PGIs for honey 
(The first 10 geographical indications in Ukraine will 
include cheeses, fruits, wines and honey, 2021). The 
European experience shows that most GIs are related 
to alcoholic drinks, specifically wines. Ukraine in this 
case is not an exception and has a number of prom-
ising territories for registration of new GIs of wine. 
Regions of Ukraine which have the greatest potential 
for winemaking development and therefore registra-
tion of GIs are presented in Fig. 1. 
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In general, introduction of geographical indica-
tions in the segment of winemaking and production 
of local products in the territory of Ukraine would al-
low introducing the system of control of quality and 
would serve as a tool of popularization of region and 
formation of its positive image. To provide high lev-
el of quality of production with geographical indica-
tions, three levels of control are used: the first – com-
ing from the producer, the second from the association 
of producers and the third from independent external 
(state or private) controlling body. Such an approach 
is compulsory for all producers who are willing to use 
geographical indications, thereby guaranteeing the 
consumers the highest quality of Ukrainian goods. 

However, to inform potential consumers about a 
dish or wine from a specific region, GI registration 
alone is not enough. For this purpose, a system of 
popularization of those projects is needed. In Europe, 
most often, there are used enogastronomic routes  – 
the so called «Wine roads», «Paths of Taste», «Wine 
and Taste Routes», which include culinary heritage, 
unique in each region. A tourist has an opportunity to 
attend various vineyards, taste local wines, visit pro-
duction sites of local foods and eat at restaurants with 
traditional cuisines.  

Analysis of scientific and sphere-related literature 
revealed relevance and timely manner of the study of 
the problem of development of enogastronomic tour-
ism in Ukraine. Significant contributions to the the-
oretical and methodical positions on this topic were 
made by Basiuk, D. [2012], Lyubitseva, O. [2013], 
Shandor, F., Klyap, M. [2013] and others. Works of 
scientists analyze historical-cultural context of devel-
opment of this type of tourism, specifics of creating 
regional tourism products based on the National wine-
making traditions. Among foreign authors, this prob-
lem was researched by Getz, D. [2000], Henderson, J., 
[2009] and others. However, the proposed approaches 
of the mentioned authors do not fully reveal the spe-
cifics of development of enogastronomic tourism as a 
specialized type of tourist activity which forms based 
on – among other factors – geographical indications. 

We should note there is no definition of enogas-
tronomic tourism as of now. Usually, terms «wine 
tourism», «winemaking tourism», «tasting tourism», 
«wine-gastronomic tourism» and «enotourism» are 
used. Oftentimes, there occur terms such as «beer 
tours», «whiskey tours». Some specialists consider 
the examined type of tourism a kind of gastronomic 
tourism, hobby tourism, sometimes specialized tour-

Fig. 1. Regions with highest potential of registration of GIs of wines in Ukraine (Principal zones of viticulture and winemaking in 
Ukraine, 2021)
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ism. Sometimes, one can encounter «alcotourism» and 
«drink tourism» – a trip to any geographical location 
for the purpose of drinking alcohol. According to Ba-
siuk D.I. (Basiuk, 2012), enogastronomic tourism is 
tourism that involves studying products and alcohol 
and non-alcohol beverages that are traditional for a 
particular location and culture of combining and con-
suming them. Definition of «enogastronomy» derives 
from combination of two Latin words: «eno» – wine 
and «gastronomy», i.e. «rules of consuming food». 
Commonly, enogastronomy is understood as a system of 
rules of correct selection of wine for one or the other dish 
in order to obtain pleasant taste combination. That is, eno-
gastronomy first of all gives recommendations, according 
to which, sort of wine is chosen for a particular dish so a 
noble drink would be most harmoniously combined with 
taste of food and accentuate quality of products. One of 
the main rules of enogastonomy is the thesis that a region-
al cuisine would taste the best with wine made of grapes 
grown in this region. This rule could be called geographi-
cal, or regional, principle of enogastronomy, i.e. for wine 
of a particular country, it is best to choose a dish of this 
country and vice versa. Therefore, in our opinion, pop-
ularization of GIs of some wines and food products as 
originating in a certain territory could be carried out best 
by enogastronomic tourism. We should note that in de-
veloped European countries, enogastronomy becomes a 

scientific discipline that analyzes quality of dishes and 
beverages, designs their sensory characteristics, studies 
specifics of typical local products, etc. 

The reports often contain the notion of enotour-
ism. Therefore, enology is the study of about wine; 
winemaking is a controlled process of conversion of 
grape juice into wine by fermentation using technolo-
gy of further its monitoring and its correct storage; the 
term enotourism refers to tourism so as to familiarize 
with production technology and taste wines, which 
is synonymous to wine tourism. In scientific reports, 
there increasingly occurs the following definition of 
geotourism  – trips to study unique culture and his-
tory of some regions and places, search of diversifi-
cation in the globalized world. The essential element 
of geotourism is a possibility of feeling advantages 
of travelling in the territory that has characteristic pe-
culiarities, familiarizing with them, causing no harm 
and promoting preservation and recovery of local 
uniqueness. Gastronomic tourism to one or the other 
extent is an element of any type of tours. At the same 
time, familiarization with national (regional) cuisine 
and products of a particular territory could be the 
main motivation of trip. Systematization of scientif-
ic approaches to define the notion of enogastronomic 
tourism and closely related definitions are given in 
Table 2. 

Table 2. Modern scientific approaches to defining «enogastronomic tourism» [systemized by the authors]

Defintion Content Scholars

Enogastronom-
ic tourism

Implies studying traditional local products, alcoholic and non-alcoholic bev-
erAges and culture of combining and consuming them Basiuk, D., 2012Kind of gastronomic tourism, new philosophy of trips for the purpose of seek-
ing for unexplored tastes and authentic culinary traditions
Travels of a certain percent of population for the purpose of seeking for new 
tastes and authentic culinary traditions. 

Koveshnikov, V., 
2017

Gastronomic 
tourism

Type of tourism characterized by travelling of tourists and visitors with the 
main or secondary purpose of experiencing local foods, related products and 
activities

WTTC, 2017

Enotourism Tourism with the purpose of familiarizing with and tasting wines. Oenology is 
the study of wines (from Ancient Greek. νος – wine)

Basyuk, D., Andriush-
chenko, K., 2011

Geotourism Trips devoted to studying unique cultures and histories of some regions and 
locations, search of diversified patterns in the globalized world

Tkachuk L., 
Primak T., 2015  

Culinary tour-
ism

Tours for gourmands, appreciators of exquisite dishes of various Peoples of 
the world Komarnitsky, I., 2011

Trips in order to «taste» location, when traditions of tourist destination are 
perceived through the transformation of traditions and cultures of local cui-
sine to indicate actions of searching for and enjoying unique and unforgetta-
ble dishes and drinks

What is Food 
Tourism, 2020

Tasting tour-
ism

Special trips of organized groups of amateurs and professionals (wine traders, 
restaurant owners, etc) Maslov, E., 2007

Provision of foods and drinks, search for/conveying information about them 
not in the additional service of tourism or its element, but rather as an object 
of tourism, individual tourism destination. 

Boniface P., 2003
Frances. Tasting Tour-

ism:. 2019
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In enogastronomic tourism, several fundamental 
principles could be seen: authenticity, attractiveness, 
cost-efficiency, complexity, culture of enjoying foods 
and drinks. Therefore, the authenticity is one of the 
main principles in modern enogastronomic tourism. It 
is reduced to tasting and buying gastronomic products 
only in places of their production, getting to know 
original local techniques of their making, local tradi-
tions of enjoying gastronomic products. The princi-
ple of attractiveness implies such an organization of 
tour programs when tourists are provided with color-
ful and original impressions not only by consuming 
products, but also production technologies, premises, 
interior, tableware, associated with their preparation. 
At the same time, tourist should involve senses: see, 
hear, smell, and touch. Principle of cost-effectiveness 
manifests in formation of profits from touristic enter-
prises, producer associations, and also profits from 
adjacent enterprises  – transport, trading, domestic 
services, etc. Formation of income (overall added val-
ue) and profit (net income) makes direct contributions 
from tourism to GDP and National income of the 
country and characterizes the manifestation of income 
subfunction of enogastronomic tourism at macrolev-
el. In 2021, the budget of communities received 244 
M UAH of tourism fee. This parameter was 86.8% 
higher than such in 2020, accounting for 130.6 M 
UAH, and also 20% higher than such in 2019 – then 
the budget received 196 M UAH. Because of war, the 
budget revenue from touristic sphere dropped 18% 
(Tourist statistics of Ukraine, 2022).

The principle of culture of enjoying gastronomic 
tourism products is first of all the adherence to tech-
niques and a certain ritual of enjoying indicated prod-
ucts so as to receive most pleasure and benefit. Fur-
thermore, principle of culture of enjoying foods also 
implies study of and adherence to, for example, wine 
etiquette  – that is rules of drinking alcohol, which 
when adhered to, provide best bouquet of smell and 
esthetic requirements. Those, in particular, are ways 
of serving and tasting beverages and cocktails, rules 
of enogastronomy, etc (Basiuk, 2012).

The complexity principle implies co-work of 
enterprises of various fields of activity and forms 
of property in order to create integral product of 
tourism, provide stable development of this type of 
trips. It should take into account political, socio-eco-
nomic, ecologic, technologic, normative-legal, cul-
turological and ethical specifics of location during 
planning. Furthermore, the level of regional cuisine 
determines quality of recreation in general, fulfill-
ing not only physiological but also social needs of 
travelers. 

In enogastronomic tours, we familiarize ourselves 
with local culture and way of life in territories new 
to us. According to Mexican expert in tourism of the 
Global Tourism Organization of the UN Maria Isa-
bel Ramos Abascal, it is important not only to com-
bine culture and natural diversity of the region «on 
one plate», but remember that the purpose of our trip 
is first of all contacts between people (Koveshnikov, 
Garmash, 2017).

In general, enogastronomic tourist routes are in-
novative to Ukraine and would promotes complex de-
velopment of territories by 
-	 Support of producers of GIs and traditional prod-

ucts; 
-	 Preservation and strengthening of biodiversity and 

cultural heritage of local communities; 
-	 Integrated development of agroproduction and 

tourism; 
-	 Diversification of production in rural area and in-

volvement of additional financial revenues from 
tourists and investors. 
At the same time, we should note that the men-

tioned routes promote specifically the authentic 
Ukrainian cuisine and traditional wines, dishes of 
regions of Ukraine. This contributes to the creation 
of positive of image of regions and their gastronom-
ic brands. In our opinion, success of enogastronomic 
tourist routes depends on several components: local 
tourist attractions, cultural propositions and develop-
ment of infrastructure – access to roads, airports, etc. 

In order to systemize the indicated range of prob-
lems and advantages of the development of enogas-
tronomic tourist routes in Ukraine, based on gener-
alization of a significant amount of actual informa-
tion, there should be performed SWOT-analysis of 
the status of the considered type of activity. Using 
SWOT-analysis, it is also possible to determine pri-
orities of development of enogastronomic tourism, 
form new concepts and plans. Therefore, to identify 
and strengthen the existing weak points and develop 
recommendations on how to increase the level of de-
velopment of enogastronomic itineraries, the authors 
of the research performed SWOT-analysis of the de-
velopment potential (Table 3). 

As a result of determining the actual status of 
the development of enogastronomic tourist routes in 
Ukraine, destinguishing significant and secondary 
factors, we performed objective assessment of the 
current level and perspectives of its development. 
Carrying out SWOT-analyis allows determining terri-
torial specifics and actual orientations of the develop-
ment of enogastronomic tourist routes in the regions, 
concentrate material-technical, investment, organi-
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Table 3. SWOT-analysis of the development of enogastronomic tourist routes in Ukraine [developed by the authors]

Advantages Disadvantages
Development of gastronomic tourism in regions
Large amounts of tourism-recreation resources. 
Beneficial economic-geographic position of Ukraine in the 
center of Europe
Rich local history and specifics of development of gas-
tronomy in regions
Development of event tourism in regions
Preparation of specialists in the sphere of tourism. 
Functioning of the system of educational institutions that 
teach various specialists in the sphere of tourism 
Presence of international relations
Increase in the number of international touristic projects 
of the development of gastronomic tourism. 
Popularization of the National cuisine. 
Interest of producers of tourism products in registering 
geographical indications. 
Activation of competition among Ukrainian producers of 
touristic goods. 
Sufficient level of development of good recreation practic-
es among the population. 
Significant scientific-educational potential and high pro-
fessional level of economic activity of the population. 
Rich history of the country. 
Presence of a spectrum of necessary resources for the de-
velopment of enogastrotourism in regions. 

Imperfection of the Legislation of Ukraine which regulates 
the sphere of geographical indications
The Legislation of Ukraine is unregulated in relation to 
such of the EU. 
Non-equivalence of the categories to the European ones. 
Lack of qualified professionals of state services who are 
working with geographical indications. 
Low level of rebranding of enogastronomic tourism prod-
ucts. 
Decrease in financing of the sphere of tourism. 
Absence of a clear strategy of development of enogastro-
nomic tourism in the region. 
Complications of procedures of allowance and approval in 
the sphere of tourism. 
Low level of quality of touristic and recreational services. 
Incorrespondence of high prices to low quality of services. 
Poverty among the population, potential tourists. 
Low level of interaction of touristic business, authorities 
and science. 
Exacerbation of unregulated state of the normative-legal 
issues of providing tourist services. 
Unsatisfactory technical condition and poor transport ca-
pacity of roadways. 
Inter-regional disproportions in development of territories. 

Opportunities Threats
Increase in the level of recognizability of enogastronomic 
specifics of the regions. 
Increase in the number of registered geographical indica-
tions. 
Co-work of producers of gastronomic tourism products in 
regions. 
Use of internet resources to advertize enogastronomic 
travel routes and provide information about services. 
Organization of training and seminars regarding formation 
of enogastronomic tourism products. 
Employing population of rural territories for the develop-
ment of enogastronomic tourist routes. 
Creation of new enogastronomic tourist routes and virtual 
gastronomic 3D-tours. 
Increase in accessibility to remote regions. 
Increase in the level of investment-attractiveness of tour-
ism territories by designing programs of formation of 
tourism destination reputation (brand) of regions. 
Increase in the quality of tourism services by certification 
and categorization. 
Popularization of touristic gastronomic products by using 
innovations. 
Effective organization, information-legal and methodical 
provision of enogastrotourism. 

Complicated economic and political situation in the coun-
try. 
Low number of designed touristic gastronomic itineraries 
in the regions. 
Poor assortment of ready-to-use products of gastronomic 
tourism in the regions. 
Unsatisfactory level of information-advertisement supply 
of enogastrotourism in the region. 
Rapid development of tourism in competing neighboring 
countries (Poland, Belarus). 
Deterioration of the status of commercial network of tour-
ism-recreation territories of the regions. 
Absence of professional experience in development of 
the system of geographical indications in the regions of 
Ukraine. 
Increasing bankruptcy of touristic organizations in the re-
gions. 
Large share of unorganized tourism in the general structure 
of tourism services. 
Imperfect command on foreign languages by providers of 
gastronomic tourism. 
Absence of integral system of touristic labeling of recre-
ation territories across regions. 
Abandoned condition of touristic territories in the regions, 
Spread of underground economy in the sphere of tourism. 
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zation-economic and other ways for fulfilling their 
needs and developing concrete propositions regarding 
registration of geographical indications. 

The analysis we conducted allows us to objec-
tively evaluate shortcomings of and threats to the 
development of enogastronomic tourist routes in the 
regions of the country. Analysis of advantages gives 
grounds to determine the potential opportunities in 
the regions of Ukraine and design effective approach 
to forming enogastronomic tourist routes based on 
the system of geographical indications and then de-
termine the most optimal strategy of their further 
strengthening. 

Based on the performed analysis of the main as-
pects of the development of the system of geograph-
ical indications in Ukraine, reporting significance of 
enogastronomic itineraries as an instrument of pro-
moting GIs, and also performing SWOT-analysis 
of the development of enogastronmic tourist routes 
in Ukraine, we proposed approach to form enogas-
tronmic tourist routes founded on the system of geo-
graphical indications (Fig. 2). The latter would pro-
mote economic development in the territories and GIs 
of Ukraine, and also attract a broad circle of tourists 
through formation of interesting and unique enogas-
tronomic tourist routes. 

Fig. 2. Approach to planning enogastronomic travel itineraries based on the system of geographical indications (developed by the 
authors)
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Using this approach would allow the potential par-
ticipants (associations, producers of local products, 
representatives of tourism business, local authorities 
and public organizations) to form together a unique 
enogastronomic tourism product. The latter implies 
creation of enogastronomic destinations, individual 
locations and concrete routes, their standartization, 
formation of effective mechanism of interaction of so-
ciety, business and authorities. At the same time, each 
participant is imposed with obligations regarding the 
standards of quality of provision of touristic services 
and provision of food safety of tourists. On the other 
hand, most subjects of gastronomy today develop rap-
idly and not always legally, and therefore formation 
of such enogastronomic tourist routes is intended to 
drive them into the legal field. Eventually, this would 
allow commercializing the activity of small produc-
ers of traditional products, popularizing their authen-
tic confinement to a certain region of Ukraine in the 
International arena. 

This approach also takes into account the com-
munications, which in the 21st century are at the fore-
front. Therefore, in this context, it is important to 
represent all subjects of enogastronmic tourist routes 
on a single Internet resource (portal). This would al-
low a potential tourist to choose objects of cultural 
heritage of the regions, which he or she wants to vis-
it, determine the orientation of the journey and com-
pose a wine-gastronomic or only gastronomic card 

to it according to tastes, and also receive guarantee 
of food safety while travelling. All of this would in-
crease touristic flows to rural territory, increase de-
mand of local products and preservation of enogas-
tronomic heritage of Ukraine. 

Conclusions

The registered list of geographical indications 
does not reflect the actual number of objects across 
the regions of Ukraine which could be recognized as 
Ukrainian geographical indications. The proposed 
approach would allow potential subjects of enogas-
tronomic tourism in the region (associations, local 
producers, representatives of tourism business, local 
authorities and public organizations) to form unique 
tourist routes together. 

Thus, formation of enogastronomic tourist 
routes based on the system of geographical indi-
cations makes it possible to combine the National 
history and culture, traditions of production of lo-
cal dishes and drinks and present them as a complex 
tourism product to potential consumers. Such an ap-
proach would positively influence the increase of the 
number of tourists, profitability of tourism business, 
employment rate of the populations, involvement of 
investments in the development of domestic produc-
ers, development of economy of the country and rec-
ognition at the global level. 

References

Abdul Kadir Jaelani, I Gusti Ayu Ketut Rachmi Handayani, 
Lego Karjoko. (2020). Development of tourism 
based on geographic indication towards to welfare 
state. International Journal of Advanced Science 
and Technology. Vol. 29 No 3s (2020), 1227 – 1234. 
Retrieved from http://sersc.org/journals/index.php/
IJAST/article/view/6076 (accessed: 15.06.2022)

Agriculture and Rural Development. Retrieved from: 
http://ec.europa.eu/agriculture/quality/door/list.
html?recordStart=0 &filter.dossierNumber=&filter.
comboName=&filterMin.milestonemask=&filterMin.
milestone=&filterMax.ilestone__mask =&filterMax. 
milestone=&filter.country =UA&filter.category=&filte 
r.type=&filter.status= (accessed 10.10.2021) (In Euro-
pean Commission).

Androshchuk, G. (2006). Heohrafichne zaznachennia: 
kharakter prav, isnuiuchi systemy okhorony ta zakhyst 
[Geographical indication: nature of rights, existing 
safe systems and protection]. Intellectual property, 1, 
11–12 (In Ukrainian).

Arkhypova, M. (2006). Tsyvilno-pravova okhorona 
heohrafichnykh zaznachen v Ukraini [Civil protection 

of geographical indications in Ukraine]. Manuscript. 
Thesis for a Candidate of Law Degree in Special-
ty 12.00.03 – Civil Law and Civil Procedure; family 
law; international private law. Institute of State and 
Law. V.M. Koretsky National Academy of Sciences of 
Ukraine (In Ukrainian).

Afian, A., 2017. Heohrafichni zaznachennia: vlasnist bez 
vlasnyka [Geographical indications: a property without 
an owner]. Theory and practice of intellectual property. 
2, 26-34. (In Ukrainian).

Basiuk, D., 2012. Innovative development of gastronomic 
tourism in Ukraine [Innovatsiinyi rozvytok hastrono-
michnoho turyzmu v Ukraini]. Scientific works of the 
National University of Food Technologies, 45, 138–
143 (In Ukrainian).

Basyuk, D., Andriushchenko, K., 2011. Naukovo-teo-
retychni aspekty rozvytku enoturyzmu v rehionakh 
Yevropy [Scientific and Theoretical Aspects of the De-
velopment of Enotourism in the Regions of Europe]. 
Tourism and rapprochement of cultures: materials of 
the 5th International Scientific and Practical Confer-
ence, 3 (In Ukrainian).

Boshytsky, L., 2008. Osnovni problemy pravovoi ok-
horony  heohrafichnykh zaznachen v Ukraini [Basic 



700

Journ. Geol. Geograph. Geoecology, 31(4), 689-701L.Y. Matviichuk, M.I. Lepkyi, Y.Y. Dashchuk, S.V. Sydoruk, I.V. Mezentseva

problems of legal protection of geographical indica-
tions in Ukraine]. Actual problems of the state and law: 
Coll. Science. Wash., 39, 216–222 (In Ukrainian).

Information of the State Register of Ukraine of names of 
places of origin and geographical indications of origin 
of goods and rights to use registered qualified indica-
tions of origin of goods (CPTT). Retrieved from: http://
www.uipv.org/en/kzpt_Uk (accessed 10.10.2021) (In 
Ukrainian).

EU project «Support to the development of the system of 
geographical indications in Ukraine» Retrieved from: 
https://ukrainiangis.com.ua (accessed 15.11.2021) (In 
Ukrainian)

Chiara Rinaldi, 2017. Food and Gastronomy for 
Sustainable Place Development: A Multidisciplinary 
Analysis of Different Theoretical Approaches. 
Sustainability  2017,  9(10), 1748;  https://doi.
org/10.3390/su9101748 

Getz, D., 2000. Explore Wine Tourism: Management, 
Development & Destinations. New York: Cognizant 
Communication Corporation.

Henderson, J., 2009. Food Tourism Reviewed, British Food 
Journal, 111(4), 317–326.

Kapitsa, M., 2016. Rozvytok rehionalnoi okhorony prav 
na naimenuvannia pokhodzhennia ta heohrafichni 
zaznachennia v Yevropeiskomu Soiuzi [Development 
of regional protection of rules of origin and geograph-
ical indications in the European Union]. Current prob-
lems of international relations. 127, H II, 82–89 (In 
Ukrainian).

Krysanov, D., 2014. Heohrafichni zaznachennia 
pokhodzhennia ahroprodovolchoi produktsii: 
yevropeiskyi dosvid i vitchyzniani perspektyvy [Geo-
graphical Indications of the Origin of Agro-Food Prod-
ucts: European Experience and Domestic Perspec-
tives]. Economist, 10, 18–24 (In Ukrainian).

Kodynets А., Sidorenko А., 2020. Pravova okhorona 
heohrafichnykh zaznachen: novely zakonodavstva 
Ukrainy [Legal protection of geographical indications: 
novelties under the legislation of Ukraine] Theory 
and practice of intellectual property. 1, 21-28 (In 
Ukrainian).

Koveshnikov, V., Garmash, V., 2017. Vynnyi ta 
hastronomichnyi turyzm: vazhlyvyi potentsial 
rozvytku ekonomiky [Wine and gastronomic tourism: 
an important potential for economic development]. 
Investments: practice and experience, 4., 32–37. Re-
trieved from: http://nbuv.gov.ua/UJRN/ipd_2017_4_9 
(In Ukrainian)

Komarnitsky, I., 2011. Kulinarnyi turyzm v Ukraini: 
stan i perspektyvy rehionalnoho rozvytku v 
konteksti pidhotovky do YeVRO [2012Culinary 
tourism in Ukraine: the state and prospects of re-
gional development in the context of preparation 
for EURO 2012]. Geography and tourism, 14, 101–
106 (In Ukrainian).

Lyubitseva, O., 2013. Perspektyvy rozvytku vynnoho 
turyzmu v Ukraini: svitovyi kontekst [Prospects for 
the development of wine tourism in Ukraine: glob-
al context]. Geography and Tourism, 24, 93–99 [in 
Ukrainian]

Matviychuk, L., Lepky, M., Karpuk, I., 2020. Formuvannya 
enohastronomichnykh turystychnykh marshrutiv na 
bazi heohrafichnykh zaznachen [Formation of eno-
gastronomic tourist routes on the basis of geographi-
cal indications] «Modern trends in the development of 
the tourism and hospitality industry in a competitive 
environment»: materials of international scientific and 
practical conference, Kharkiv / team of authors; Kharkiv 
National University University of Municipal Economy 
named after OM Beketova, 108-110 (In Ukrainian).

Maslov, E., 2007. Mozhlyvist rozvytku vynnoho turyzmu 
ta hotelnoho kompleksu [Opportunity to develop wine 
tourism and hotel complex]. Scientific notes of TNU af-
ter V.I. Vernadsky, 20 (59), 1, 102–107 (In Ukrainian).

Nesterchuk, I., 2017. Analiz perspektyv rozvytku has-
tronomichnoho turyzmu pravoberezhnoho Polissia 
[Analysis of prospects gastronomic tourism in the right-
bank Polissia]. Geography and tourism. Vol. 40. S. 
57–66. http://ir.znau.edu.ua/handle/123456789/11065 
(In Ukrainian).

Official Website of the Ministry of Agrarian Policy and 
Food of Ukraine. Retrieved from: Access mode: 
https://minagro.gov.ua/en/napryamki/rozvitok-sil-
skih-teritorij/ geografichni-zaznachennya (accessed: 
06.10.2021) (In Ukrainian)

Yaroshevska, T., 2017. Shliakhy vdoskonalennia 
zakonodavstva Ukrainy u sferi okhorony prav na 
heohrafichni zaznachennia do yevropeiskykh standartiv 
ta Uhody pro asotsiatsiiu mizh Ukrainoiu ta YeS [Ways 
to improve the legislation of Ukraine in the field of 
protection of rights to geographical indications in re-
lation to the European standards and the Association 
Agreement between Ukraine and the EU]. Problems of 
domestic jurisprudence, 1, 42–46 (In Ukrainian).

Yurchenko V., Arion О., 2020. Analiz rozvytku enohas-
tronomichnoho turyzmu v Ukraini: suchasnyi stan 
i perspektyvy [Analysis of enogastronomic tourism 
development in Ukraine: current state and prospects]. 
Constructive geography and rational use of natural re-
sources: Science. coll. K.: Ecotour-info, Vol. 30. 3-12 
(In Ukrainian). 

Pershi 10 heohrafichnykh zaznachen v Ukraini vkliuchaty-
mut syry, frukty, vyna i med [The first 10 geographi-
cal indications in Ukraine will include cheeses, fruits, 
wines and honey]. Interfax-Ukraine news agency: Re-
trieved from: https://ua.interfax.com.ua/news/econom-
ic/570534.html (accessed 16.10.2021) (In Ukrainian).

Tourist statistics of Ukraine. Retrieved from: https://
www.tourism.gov.ua/blog/ukrayina-otrimala-re-
kordi-244-mln-grn-turistichnogo-zboru (accessed 
20.06.2021) (In Ukrainian)



701

Journ. Geol. Geograph. Geoecology, 31(4), 689-701L.Y. Matviichuk, M.I. Lepkyi, Y.Y. Dashchuk, S.V. Sydoruk, I.V. Mezentseva

Order of the Ministry of Economy of 12.03.2021 № 536-21 
«On approval of the Rules for drawing up, submitting 
and conducting an examination of the application for 
registration of a geographical indication». Retrieved 
from: https://zakon.rada.gov.ua/laws/show/z0649-
21#Text (accessed 20.05.2022) (In Ukrainian)

Pamukçu, H., Saraç, Ö., Aytugar, S., Sandıkçı, M., 2021. 
The Effects of Local Food and Local Products with 
Geographical Indication on the Development of 
Tourism Gastronomy. Sustainability. vol. 13, issue 12, 
1-13. https://doi.org/10.3390/su13126692

Principal zones of viticulture and winemaking in Ukraine. 
Retrieved from: https://www.researchgate.net/figure/
Principal-zones-of-viticulture-and-winemaking-in-
Ukraine_fig1_324264731(accessed 20.10.2021) (In 
Ukrainian). 

Privitera, D., Nedelcu, A., Nicula, V., 2018. Gastronom-
ic and food tourism as an economic local resource: 
Case studies from Romania and Italy. Geojournal of 
Tourism and Geosites. Vol. 21, issue 1, 2018. Pag-
es 143-157. https://www.scopus.com/record/display.
uri?eid=2-s2.0-85043998848&origin=inward&tx-

Gid=833ff66f7b222fdd5f37d 786bcad1532&featureTog-
gles=FEATURE_NEW_DOC_DETAILS_EXPORT:1 

Suratno, B. 2004. Protection of Geographical Indications, 
IP Management Review, 2, 87-93.

Pidtrymka rozvytku systemy heohrafichnykh zaznachen v 
Ukraini [Support of the development of the system of 
geographical indications in Ukraine]. Retrieved from: 
https://ukrainiangis.com.ua/ (accessed 02.06.2022) (In 
Ukrainian).

Shandor, F., Klyap, M., 2013. Suchasni riznovydy turyzmu 
[Modern types of tourism]. Kiev: Knowledge, 2013. 
334 р. (In Ukrainian).

Tkachuk, L., Primak T., 2015. Enohastronomichnyi tury-
zm: osoblyvosti rozvytku v Pivdenno-Skhidnii Azii na 
prykladi Tailandu [Oenogastronomic tourism: features 
of development in Southeast Asia on the example of 
Thailand]. Practice and prospects of enogastronomic 
tourism development: world experience for Ukraine: 
materials of the International scientific-practical 
conference (Kyiv, November 24, 2015. Kyiv: NUHT, 
Р. 77-79 (In Ukrainian).


