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Передмова

Методичні вказівки розроблено для здобувачів першого (бакалаврського) рівня вищої освіти освітньої програми «Маркетинг». Вони спрямовані на формування та розвиток комунікативної і професійної компетентності майбутніх фахівців у сфері маркетингу засобами англійської мови.

Основною метою є оволодіння активною лексикою маркетингової галузі, удосконалення граматичних навичок, розвиток умінь читання, говоріння, аудіювання та письма в контексті професійного спілкування.

Завдання курсу передбачають:
– розширення словникового запасу з маркетингової тематики;
– розвиток навичок усного та писемного ділового спілкування англійською мовою;
– формування вмінь читати та аналізувати професійні тексти;
– удосконалення граматичної та лексичної компетентності студентів;
– підготовку до практичного застосування мови в маркетинговій діяльності.
Тема 1. Market Research
Text Study
Understanding Consumer Behavior
Understanding consumer behavior is one of the most important aspects of modern marketing. It helps companies know what customers need, how they make their decisions, and what factors influence their choices. When a business understands its consumers, it can design better products, create more effective advertisements, and improve customer satisfaction.
Consumer behavior refers to the process by which people search for, purchase, use, and evaluate goods and services. It is influenced by many factors, including cultural, social, personal, and psychological aspects. For instance, culture shapes people’s values and preferences, while family and friends often affect what products individuals choose. Personal factors such as age, income, education, and lifestyle also play a major role in buying decisions.

Psychological factors include motivation, perception, beliefs, and attitudes. For example, a person may buy a certain brand of clothing not only because of its quality but also because it reflects a desired image or social status. Marketers use this knowledge to develop strategies that appeal to emotions and create stronger connections between consumers and brands.

To study consumer behavior, marketers often conduct surveys, interviews, and focus groups. They collect and analyse data about consumers’ opinions, interests, and habits. The results help companies identify their target audience and choose the best marketing tools to reach it. Nowadays, digital technologies allow researchers to track online behaviour — what people search for, click on, or buy — which provides even deeper insights into customer preferences.
Understanding consumer behavior is essential for effective marketing decisions. It helps companies predict trends, design new products, and build long-term relationships with their customers. Businesses that constantly study their consumers are more flexible and competitive in today’s global market
Vocabulary Notes
consumer behavior
поведінка споживача
customer satisfaction
задоволення клієнтів
decision-making
процес ухвалення рішень
cultural factors
культурні чинники
social factors
соціальні чинники
personal factors
особистісні чинники
psychological factors
психологічні чинники
perception
сприйняття
attitude
ставлення
motivation
мотивація
brand
торгова марка, бренд
target audience
цільова аудиторія
focus group
фокус-група
survey
опитування
lifestyle
стиль життя
income
дохід
preferences
уподобання
to analyse data
аналізувати дані
to predict trends
прогнозувати тенденції
marketing strategy
маркетингова стратегія
Comprehension

1. Answer the following questions:

1. What is consumer behavior and why is it important for companies to study it?
2. What main factors influence people’s buying decisions?
3. How do cultural and social aspects affect consumer choices?
4. What are some examples of psychological factors that impact purchasing behavior?
5. Why do marketers use surveys and focus groups?
6. How do digital technologies help to study consumer behavior today?
7. What benefits does understanding consumer behavior bring to companies?
2. Read the statements and decide whether they are True (T) or False (F) according to the text:
1. Consumer behavior only refers to how people buy products.
2. Family and friends can influence what people purchase.
3. Motivation and beliefs are not connected with buying decisions.
4. Marketers use research to understand customer preferences.
5. Digital tools help companies collect information about online activities.
6. Studying consumer behavior helps companies predict future trends
3. Use the correct words from the box below. There are two extra words you don’t need. 

(brand, survey, motivation, lifestyle, perception, trend, decision, competitor)
1. People’s __________ and attitudes influence how they see a product.

2. A __________ helps marketers gather information about customer opinions.

3. Many companies try to build an emotional connection between the customer and the __________.

4. Age, income and education are examples of __________ factors.

5. Understanding consumer behavior helps businesses predict market __________.

6. __________ is one of the main psychological reasons why people buy things.
Grammar in Use
Present Simple and Present Continuous

We use the Present Simple to talk about:

· regular actions and habits;

· facts and general truths;

· permanent situations.

Examples:
· Consumers usually prefer quality products.

· The company conducts market research every year.

· Prices depend on demand.

We use the Present Continuous to talk about:

· actions happening now or around the moment of speaking;

· temporary actions or situations;

· developing trends and current changes.

Examples:
· We are analysing the results of the recent survey.

· The company is launching a new product this month.

· Customers are becoming more interested in eco-friendly brands.

Remember:

Some verbs (like know, understand, like, want, believe) are not usually used in continuous forms

Business Communication
Asking Questions and Conducting Surveys

In marketing, collecting information directly from consumers is essential. To do this effectively, marketers must ask clear, polite, and well-structured questions. Surveys and interviews help gather data about people’s needs, habits, and opinions.

When preparing questions, remember:

· Start with general questions, then move to more specific ones.

· Use neutral language – do not suggest an answer.

· Combine closed questions (Yes/No) and open questions (How? Why? What?).

· Be polite and professional.

Examples of survey questions:
1. How often do you buy this product?

2. What factors influence your decision to choose a brand?

3. Do you usually read online reviews before shopping?

4. How satisfied are you with the company’s service?

5. What would you like to improve about our product?

Useful phrases:
· Could you tell me…?
· What do you think about…?
· How important is… for you?
· In your opinion, what makes a good product?
Writing a Market Research Report
When writing a short report about consumer habits or survey results, follow this structure:

1. Introduction — say what your research is about.
2. Methodology — explain how you collected data (survey, interview, online form, etc.).
3. Results — summarise the main findings.
4. Conclusion — give recommendations or comments.

Example:
Report on Students’ Shopping Habits
The purpose of this report is to describe students’ shopping habits at our university. The research was based on an online survey completed by 50 respondents.

Most students buy clothes online at least once a month. The majority prefer popular international brands, but price remains an important factor. Many respondents said that social media advertising influences their decisions.

In conclusion, students are active online shoppers who are strongly affected by trends and digital marketing. It is recommended that local shops improve their online presence to attract more young customers.

Writing Assignment

Write a short report (100–120 words) about a simple survey on consumer preferences.
You may choose one of the topics below:

· How people choose a mobile phone.

· Students’ favourite coffee brands.

· How advertising influences shopping decisions.

Use the structure from the example above.

Тема 2. Advertising and Promotion
Text Study
The Role of Advertising and Promotion in Modern Marketing
Advertising and promotion are powerful tools that help companies attract customers and increase sales. In today’s competitive market, a strong advertising campaign can make a product successful, while the absence of promotion may cause even a good product to fail. Therefore, understanding how advertising and promotion work is essential for every marketing professional.
Advertising is any paid form of communication that informs, persuades, or reminds potential customers about goods and services. It can appear in many forms: television and radio commercials, online ads, posters, billboards, brochures, and social media campaigns. The main goal of advertising is to create awareness and influence consumers’ attitudes and behaviour.
Promotion, on the other hand, is a broader concept. It includes all activities that encourage consumers to buy a product or service — not only advertising, but also discounts, special offers, events, free samples, sponsorship, and public relations. While advertising usually focuses on long-term brand image, promotion often aims at short-term results, such as boosting sales or introducing a new product to the market.
An effective advertising message must be creative, clear, and emotionally appealing. Marketers use different advertising strategies depending on the product and target audience. For instance, luxury brands often focus on image and exclusivity, while everyday products rely on practicality and price. Modern advertising also uses storytelling — creating an emotional story that connects the product with the consumer’s lifestyle or values.
Today, digital promotion has changed the way businesses communicate with customers. Online platforms such as Instagram, TikTok, or YouTube allow brands to reach millions of people instantly. Social media influencers play a major role in promotion by recommending products to their followers. This form of influencer marketing helps companies build trust and engagement with their audience.
Advertising and promotion are not just about selling products. They also shape public opinion, create trends, and influence culture. Ethical marketing is becoming increasingly important: companies are expected to promote their products honestly and avoid false or manipulative messages.
To sum up, advertising and promotion remain key elements of marketing strategy. They help companies inform customers, build brand loyalty, and create long-term success in a highly competitive environment.
Vocabulary Notes
advertising
реклама
promotion
просування
commercial
реклама (на телебаченні чи радіо)
campaign
кампанія
billboard
білборд
awareness
обізнаність
persuasion
переконання
target audience
цільова аудиторія
discount
знижка
sponsorship
спонсорство
public relations (PR)
зв’язки з громадськістю
brand image
імідж бренду
storytelling
розповідь, сторітелінг
influencer marketing
маркетинг через лідерів думок
engagement
залученість
short-term / long-term
короткостроковий / довгостроковий
ethical marketing
етичний маркетинг
to attract customers
приваблювати клієнтів
to boost sales
підвищувати продажі
to launch a product
запускати продукт
Comprehension
1. Answer the following questions:

1. Why are advertising and promotion important for companies?
2. What is the main goal of advertising?
3. What are the main forms of advertising mentioned in the text?
4. How does promotion differ from advertising?
5. What examples of promotional activities are given?
6. Why is creativity important in advertising?
7. What role do social media and influencers play in modern promotion?
8. Why is ethical marketing becoming more significant today?
2. Read the statements and decide whether they are True (T) or False (F) according to the text:
1. Advertising and promotion have the same meaning.
2. Advertising is always aimed at short-term sales.
3. Discounts and special offers are examples of promotion.
4. Storytelling helps create an emotional connection with customers.
5. Social media has made promotion faster and more interactive.
6. Ethical marketing means promoting products in a fair and honest way.
3. Use the correct words from the box below. There are two extra words you don’t need. 

(campaign, influencer, storytelling, advertisement, loyalty, brand, sponsorship, discount)
1. The company launched a new advertising __________ to promote its eco-friendly products.

2. An __________ is a short message or image designed to attract attention.

3. Many brands use __________ to connect emotionally with consumers.

4. Social media __________ help companies reach new audiences.

5. Offering a small __________ can increase short-term sales.

6. A strong __________ image helps customers recognise products easily.
Grammar in Use
Comparatives and Superlatives

We use comparatives to compare two people, things, or situations.
We use superlatives to compare one person or thing with all the others in a group.
	Type
	Rule
	Example

	One-syllable adjectives
	add -er / -est
	cheap → cheaper → the cheapest

	Adjectives ending in -y
	-y → -ier / -iest
	easy → easier → the easiest

	Two or more syllables
	use more / most
	expensive → more expensive → the most expensive

	Irregular forms
	special changes
	good → better → the best; bad → worse → the worst


Examples:
· This campaign is more creative than the previous one.

· Online advertising is cheaper than television advertising.

· The latest commercial was the most effective of all.

We can also make comparisons using:

· as … as (to show equality): The design is as attractive as the old one.

· less … than (to show a smaller degree): Radio ads are less popular than online videos.

Persuasive Structures

In advertising and promotion, we often use persuasive language to influence customers:

· Our product is better than any other on the market.
· This is the most efficient solution for your business.
· You’ll never find a cheaper offer!
· Buy now and save 20%!
These structures make messages more convincing and dynamic.

Business Communication
Presenting an Advertising Idea
In marketing, it is important to know how to present an advertising idea clearly and persuasively. A successful presentation should attract attention, explain the main concept, and convince the audience that the idea will work.

When preparing your presentation:

· Start with a clear introduction — explain the goal of your campaign.

· Describe your target audience — who are they and what they need.

· Present your main message — the slogan or key idea.

· Explain the media you will use (TV, online, posters, etc.).

· End with expected results — what impact you hope to achieve.

Useful phrases:
· Our campaign aims to increase brand awareness.
· We want to reach young consumers aged 18–25.
· The main idea of our advertisement is…
· We expect this promotion to boost sales by 10%.
· This slogan will make our product more memorable.
Creating an Advertisement
An effective advertisement must be short, memorable, and persuasive. It usually includes:

1. A headline — catches the reader’s attention.

2. A slogan — expresses the main message.

3. A short text — explains the benefit of the product.

4. Contact details or call to action — what to do next (buy, order, visit website).

Example:
Fresh Energy – Your Day Starts Here!
Start your morning with the taste of success! Fresh Energy coffee keeps you active all day long.

☕ Available now in all supermarkets. Try it today!

Writing Assignment

Create a short advertisement (60–80 words) for one of the following:

· a new healthy snack,

· an online English course,

· an eco-friendly product.

Include a headline, slogan, and short description. Be creative and persuasive!

Тема 3. Branding and Customer Relations
Text Study
The Importance of Branding for Business Success
In today’s competitive world, branding plays a vital role in determining the success of a business. A strong brand is more than just a name, symbol, or logo — it represents the identity, reputation, and values of a company. Effective branding helps businesses stand out from competitors, build trust, and create a loyal customer base.

Branding gives a company a unique personality that people can recognise and relate to. It communicates what the company does, what it believes in, and how it differs from others in the market. For example, when people think of Apple, they think of innovation and quality; when they hear the name Nike, they associate it with energy, sport, and motivation. These associations are the result of consistent and carefully planned branding strategies.

A strong brand adds value to a product or service. Customers are often willing to pay more for branded goods because they trust the quality and feel emotionally connected to them. Branding can therefore increase not only sales but also the overall worth of the company. For new businesses, creating a clear brand image helps to build credibility and attract investors.

Another important aspect of branding is customer loyalty. When customers identify with a brand and share its values, they are more likely to continue buying its products. Loyal customers also promote the brand through word of mouth and social media, which helps to expand the company’s influence.

In the digital era, branding goes far beyond traditional advertising. Companies now use websites, blogs, and social media platforms to communicate directly with their audiences. Online presence must be consistent with the company’s brand message and visual style. Even a simple interaction — an email, a reply to a comment, or an image post — should reflect the same tone and identity.

To sum up, branding is a powerful strategic tool that helps businesses grow and succeed. It builds recognition, creates emotional connections, and supports long-term relationships with customers. Without strong branding, even the best product may remain unnoticed in the market.
Vocabulary Notes
branding
створення бренду
brand identity
ідентичність бренду
reputation
репутація
value
цінність
recognition
впізнаваність
loyalty
лояльність
credibility
довіра, авторитет
to stand out
вирізнятися
consistency
послідовність
emotional connection
емоційний зв’язок
brand image
імідж бренду
brand message
повідомлення бренду
visual style
візуальний стиль
word of mouth
«сарафанне радіо»
to attract investors
залучати інвесторів
worth
вартість, значення
target audience
цільова аудиторія
online presence
онлайн-присутність
strategic tool
стратегічний інструмент
customer base
клієнтська база
Comprehension
1. Answer the following questions:

1. Why is branding important for business success?

2. How does a strong brand help companies stand out from competitors?
3. What examples of well-known brands are mentioned in the text, and what values do they represent?

4. Why are customers often willing to pay more for branded products?

5. How does branding help new businesses attract investors?

6. What role does customer loyalty play in branding?

7. How has the digital era changed the way companies build their brands?

8. What are the key benefits of having a consistent brand identity?
2. Read the statements and decide whether they are True (T) or False (F) according to the text:
1. Branding is only about designing a company’s logo.

2. Successful brands create emotional connections with their customers.

3. Branding has no influence on a company’s financial value.

4. Loyal customers can help promote a brand to others.

5. Online communication is not important for modern branding.

6. A consistent brand image helps people recognise the company easily.
3. Use the correct words from the box below. There are two extra words you don’t need. 

(loyalty, recognition, reputation, consistency, credibility, identity, connection, investors)
1. Branding helps companies build trust and __________ with their audience.
2. A strong brand has a clear and unique __________.
3. Customers often pay more for branded products because they trust the company’s __________.
4. __________ is achieved when all marketing materials reflect the same message and style.
5. Positive customer __________ helps attract new clients and strengthen the brand.
6. New companies need branding to build __________ and attract __________.
Grammar in Use
Present Perfect and Past Simple
We use the Present Perfect to talk about actions or experiences that happened at an unspecified time before now, or actions that have a result in the present.

Form:
have / has + past participle
Examples:
· The company has built a strong brand over the years.

· Customers have become more loyal because of better service.

· We have launched several new products this year.

We use the Past Simple to describe actions that happened at a definite time in the past (yesterday, last year, in 2015, etc.).

Examples:
· The company launched its first product in 2010.

· They introduced a new logo last month.

· The campaign was successful and increased sales.

Remember:
If you mention a specific time — use Past Simple.
If the time is not mentioned, or the focus is on the result — use Present Perfect.
Cause-and-Effect Structures
When we describe branding results, we often use linking words to show cause and effect: because, since, as, so, therefore, as a result, due to.
Examples:
· Customers trust our company because we always deliver quality.

· The campaign was effective; as a result, sales increased by 15%.

· Due to positive feedback, the brand became more popular.
Business Communication
Dealing with Customer Feedback
Customer feedback is a valuable source of information for every company. It helps businesses understand what customers think about their products or services and how they can improve. Effective communication with clients shows that the company cares about their opinions and respects their needs.

When responding to customer feedback, it is important to:

· Listen carefully and read the message attentively.

· Thank the customer for their comment or suggestion.

· Apologise if something went wrong.

· Offer a solution or explain what will be done to improve the situation.

· Keep a polite and positive tone, even when the feedback is negative.

Useful phrases:
· Thank you for your feedback. We appreciate your opinion.
· We are sorry to hear about your experience and will do our best to fix it.
· Your comments help us improve our products and services.
· We value you as our customer and hope to serve you better next time.
· Please contact us if you need further assistance.
Writing a Customer Feedback Response
When replying to a customer’s message, your response should be polite, clear, and professional. It should include:

1. A greeting and thanks — show appreciation for the feedback.

2. An apology (if necessary).

3. An explanation or solution — what the company will do to solve the problem.

4. A closing line — express willingness to help again.

Example:
Subject: Response to Your Feedback

Dear Mr Brown,

Thank you for sharing your opinion about our new delivery service. We are sorry to hear that your order arrived later than expected. Our team has already checked the issue and taken steps to improve delivery times.

We appreciate your understanding and hope to serve you better in the future.

Best regards,
Customer Support Team

Writing Assignment

Write a short customer feedback response (80–100 words) for one of the following situations:

1. A customer complains about poor product quality.

2. A customer is unhappy with the delivery service.

3. A client leaves a positive review about your company.

Use polite expressions and keep a professional tone.
Тема 4. Digital Communication in the Field of Marketing
Text Study
The Impact of Digital Communication on Marketing
The development of digital technologies has completely transformed the way companies communicate with customers. Traditional advertising methods such as television or print media are no longer enough to reach modern audiences. Today, businesses rely on digital communication to promote their products, build relationships with clients, and increase brand awareness.

Digital communication allows companies to interact with their audiences directly and instantly. Through websites, emails, and social media platforms, marketers can share information, receive feedback, and measure results in real time. This two-way interaction makes marketing more personal and effective. Customers are no longer passive consumers — they become active participants in the communication process.

One of the most visible impacts of digital communication is the rise of social media marketing. Platforms like Instagram, TikTok, Facebook, and LinkedIn enable companies to create communities around their brands. They use creative posts, videos, and live streams to inform and entertain their audiences. Social media also gives consumers the power to share opinions, reviews, and recommendations, which can strongly influence other people’s decisions.

Another important change is the use of data analytics. Marketers can now collect and analyse information about customer preferences, behaviour, and online activities. This data helps companies create personalised messages and design advertising campaigns that fit specific target groups. As a result, marketing becomes more efficient and measurable.

Digital communication has also increased competition. Since every company can promote itself online, it is more difficult to stand out. To be successful, businesses need to create high-quality content, maintain a consistent brand image, and communicate professionally. At the same time, transparency has become crucial: customers expect honesty and quick responses to their questions or complaints.

However, the impact of digital communication is not only positive. Poorly managed online presence can damage a company’s reputation. Negative comments or fake information can spread quickly, so companies must monitor their digital channels carefully and react responsibly.

To sum up, digital communication has changed marketing from one-way advertising into interactive, data-driven dialogue. It gives companies powerful tools to understand customers and strengthen relationships with them. Those who adapt to these changes and communicate effectively online are more likely to succeed in today’s digital world.
Vocabulary Notes
digital communication
цифрова комунікація
brand awareness
обізнаність про бренд
feedback
зворотний зв’язок
audience engagement
залученість аудиторії
social media marketing
маркетинг у соціальних мережах
data analytics
аналіз даних
customer preferences
споживчі вподобання
online presence
онлайн-присутність
transparency
прозорість
reputation
репутація
to promote
просувати
to interact
взаємодіяти
to measure results
оцінювати результати
to stand out
вирізнятися
personalised message
персоналізоване повідомлення
content creation
створення контенту
target group
цільова група
fake information
неправдива інформація
online activity
онлайн-активність
communication process
процес комунікації
Comprehension
1. Answer the following questions:

1. How has digital communication changed traditional marketing methods?

2. Why is digital communication more interactive than traditional advertising?

3. What role do social media platforms play in modern marketing?

4. How does data analytics help companies improve their marketing strategies?

5. What are the main challenges of digital communication for businesses?

6. Why is transparency important in online communication?

7. What risks can poorly managed digital communication create?

8. In what ways has marketing become more personal and measurable?
2. Read the statements and decide whether they are True (T) or False (F) according to the text:
1. Traditional advertising is still the only effective way to reach customers.

2. Social media allows companies to build online communities around their brands.

3. Digital communication makes marketing more interactive and measurable.

4. Customers have no influence on marketing decisions today.

5. Data analytics helps companies understand customer behaviour.

6. A negative online comment can damage a company’s reputation
3. Use the correct words from the box below. There are two extra words you don’t need. 

(transparency, feedback, analytics, awareness, preferences, competition, interaction, content)
1. Digital communication allows direct __________ between companies and customers.
2. Marketers use __________ to study customer behaviour and improve campaigns.
3. Social media helps increase brand __________.
4. Companies receive valuable __________ from customers through online reviews.
5. Strong __________ and honesty build trust with consumers.
6. Digital communication has created more global __________ among brands
Grammar in Use
Future Forms: will, going to, and Present Continuous
In marketing, we often talk about future plans, projects, and predictions. There are several ways to express the future in English.
	Form
	Use
	Example

	will + base form
	for predictions, spontaneous decisions, promises
	The company will launch a new campaign next month

	be going to + base form
	for plans or intentions already decided
	We are going to expand our social media presence

	Present Continuous (am/is/are + -ing)
	for fixed arrangements or scheduled events
	The team is meeting the client tomorrow


Examples:
· Digital marketing will become even more important in the future.

· Our company is going to introduce a new digital strategy next year.

· We are meeting the advertising agency on Monday.

👉 Tip:
Use will when you decide or predict at the moment of speaking.
Use going to when the decision was made before.
Use Present Continuous when the arrangement is already organised.
First Conditional (Real Condition
We use the First Conditional to talk about real and possible situations in the future.

Form:
If + Present Simple, will + verb
Examples:
· If we invest in online advertising, we will reach more customers.

· If customers see our posts regularly, they will remember our brand.

· If we don’t react to negative comments, we will lose trust.

Business Communication
Creating Digital Content and Communicating with Customers Online
In the digital age, communication between companies and customers happens mainly online. Effective digital communication helps brands build trust, promote their products, and maintain positive relationships with clients.

To be successful, marketers must know how to create online content and communicate professionally on digital platforms.

1. Creating content:

· Keep your message clear and short.

· Use visuals (images, videos, infographics) to make posts more attractive.

· Write in a friendly and engaging tone that matches your audience.

· Add a call to action (e.g., Buy now, Learn more, Follow us).

· Always check spelling and grammar before publishing.

2. Communicating online:

· Reply to comments and messages quickly and politely.

· Avoid arguments or emotional reactions.

· Thank users for their feedback and show appreciation.

· Be consistent in your brand’s tone and style.

Useful phrases for online interaction:

· Thank you for your comment! We’re glad you liked our post.

· We appreciate your feedback and will take it into account.

· Follow our page to learn more about our new products.

· Please contact us directly if you need further information
Writing a Social Media Marketing Plan
When preparing a short marketing plan for social media, marketers describe how the company will communicate with its audience online. The plan should include:

1. Goal: What do you want to achieve? (e.g., increase sales, promote a product, attract followers).

2. Target audience: Who are you trying to reach?

3. Platforms: Which social media will you use? (Instagram, TikTok, Facebook, LinkedIn).

4. Content: What kind of posts, videos, or stories will you create?

5. Timing: How often will you post?

6. Results: How will you measure success? (likes, comments, sales, engagement).

Example:
Social Media Marketing Plan
Goal: To increase brand awareness and attract new customers.

Target audience: Young adults aged 18–25 who are interested in healthy lifestyle products.

Platforms: Instagram and TikTok.

Content: Weekly posts with photos, short videos, and customer stories. Use hashtags and collaborate with influencers.

Results: Track engagement through likes, shares, and comments.

Writing Assignment

Write a short social media marketing plan (120–150 words) for one of the following:

· a travel company,

· an online clothing store,

· a new educational platform.

Describe your goal, audience, chosen platforms, content ideas, and ways to measure success.

Завдання для самостійної роботи
1. Prepare a short presentation (5–7 slides) on the stages of market research in a real company.

2. Conduct a short survey (5–7 questions) among your groupmates about their shopping habits. Present the results in English.

3. Write a one-page market research report summarising your findings.

4. Choose any well-known brand and analyse its advertising strategy. What media channels are used?

5. Create your own advertisement (text + visual idea) for a new product. Include a slogan.

6. Write a short comparison (100–120 words) between traditional and digital advertising.

7. Watch an online commercial in English and describe its persuasive techniques.

8. Choose a famous company and explain how its brand identity has changed over time.

9. Prepare a short oral report about customer loyalty programmes in international companies.

10. Analyse a company’s response to customer feedback on social media and discuss whether it was effective.

11. Write a short customer feedback response (80–100 words) for a negative online review.

12. Develop a social media marketing plan for a small business or student project.

13. Compare two companies’ digital communication styles on social media (tone, visuals, engagement).

14. Write a 150-word essay on the role of influencers in promoting modern brands.

15. Prepare a short glossary (10–15 words) of key marketing vocabulary with Ukrainian equivalents.
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